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Watch Out for Wal-Mart, Cont´d
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Can your best customer also be your worst enemy?  That question came to mind after recent remarks by Sam’s Club exec to NCSLA convention (state liquor admins).  Retailers “should be allowed to at least explore the potential of direct-shipping from suppliers,” he told these regulators.  While he acknowledged 3-tier “beneficial,”  it also adds “costs and complexities.”  Wal-Mart systems have allowed suppliers to be much more efficient in production, time-to-market, according to him.  Sam’s Clubs (owned by Wal-Mart) “not seeking to eliminate the 3-tier system” just to make it “more efficient.” 

Meanwhile, when European Union trade rep at same convention was asked if EU had agenda of “elimination” of control states or “destruction” of 3-tier system, she said there is a “built-in agenda of progressive liberalization” of trade.  Doesn’t mean you get the “whole pie” today.  Regarding EU’s “long-term objective …who is to say? It may be in your own best interests [in US] eventually to evolve.” 
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Latest from Beer Marketer's Insights

	
FOLO UP: Pepsi Back on Shelves in Carrefour Chain in France; Not Clear Who Blinked

	
EXTENSIONS: HTeaO Tea Chain Enters Shot Segment

	
Fancy Like? Athletic Collabs with Grammy-Nominated Country Crooner Walker Hayes on NA Pale Ale

	
EXPO WEST: Now a Multiplatform Player, Better Booch Revamps Live Soda While Building Core Brand, Cha Extension on Merits

	
TIES: Coke Enlists Army of Marvel Superheroes to Romance Core Brand + C4, Monster, Rhino Rush
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« Imports Hot and Not in Supers
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SAVE THE DATE!

2024 Spring Conference
 Wednesday evening, May 15-
 all-day Thursday, May 16th
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Register Here

MARK YOUR CALENDARS!
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Get the first batch of files now &
the full data set and pdf e-book are available in June!

Order Today!
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Lemann Says He’s Trying to Save Americanas After $5 Billion Fraud

Beverages and Alcohol Stocks Q4 Highlights: Boston Beer (NYSE:SAM)

Anheuser-Busch Inbev (BUD) Stock Slides as Market Rises: Facts to Know Before You Trade















How To Earn $500 A Month From Constellation Brands Stock Ahead Of Q4 Earnings

Insights Into Constellation Brands (STZ) Q4: Wall Street Projections for Key Metrics

















TAP or DEO: Which Is the Better Value Stock Right Now?

Pricing Strategy Aids Procter & Gamble (PG): Stock to Gain

















Q4 Earnings Outperformers: Celsius (NASDAQ:CELH) And The Rest Of The Beverages and Alcohol Stocks

Unpacking Q4 Earnings: MGP Ingredients (NASDAQ:MGPI) In The Context Of Other Beverages and Alcohol Stocks

















Heineken® Celebrates Historic Irish Pubs With Virtual Museums Launch

Private companies account for 51% of Heineken N.V.'s (AMS:HEIA) ownership, while individual investors account for 26%






News Courtesy of Yahoo Finance News





Key Industry Data
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Conversion Factors and Definitions















	


Industry Shipments: 2020 vs 2019















	


Major Supplier Shipments and Share: 2020 vs 2019















	


Industry Shipments and Trends, 2009-2020















	


Brewers and Importers Shipments: 2012-2020















	


Top Brands Shipments and Share: 2019-2020















	


Craft Brand Family Shipments 2016-2020















	






FOLLOW US ON TWITTER!


  Follow @BeerInsights

  Follow @CraftInsights

 Follow @BevInsights 
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